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The Public Involvement Policy (PIP) wa s a dopted in 20 21 a nd guided efforts to 

involved the public in pla nning processes. The PIP identified:

• Pla nning a ctivit ies tha t  require public involvement

• Guidelines for determining the level of public involvement needed for 

va rious pla nning a ctivit ies

• Minimum a nd a dva nced notifica tion guidelines for va rious pla nning a ctivit ies

• The length of public input periods

• Communica tion a nd enga gement methods tha t  the MPO ca n use to solicit  

feedba ck during a ll sta ges of the pla n, progra m, a nd project  development

• How the MPO will respond to public comments

• Ma jor decision points for pla ns a nd studies tha t  require public involvement

Public Involvement Plan
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Goals of the Public Participation Plan

• Sha re Clea r 

Informa tion

• Colla bora te with 

Agencies

Communicate 
& Collaborate:

• Include Everyone

• Focus on Equity

• Ensure Accessibility 

• Review a nd Improve

Build Trust:

• Ma ke it  Visua l

• Use Va rious Tools

Use Tools:

• Listen a nd Respond

• Sta rt  Ea rly a nd Sta y 

Enga ged

Engage 
Meaningfully:
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Key Changes

Use of a nd commitment to using Pla in La nga uge 

Identifies a nd Ca tegorizes Key Sta keholders

Priorit izes Mea ningful Enga gement
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Key Changes

Deta ils How Members of the Public Ca n Pa rt icipa te

Simpliflied Public Comments Period

Socia l Media  Policy a nd Emergency Policy 
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Recent Change(s):
Mea ningful Enga gement -

Intentiona l intera ctions tha t  crea te opportunit ies for 

representa tion in pla nning processes a nd pla nning 

outcomes. 

Added a ddit iona l sta keholder groups tha t  a re more 
representa tive of a ll of Tria ngle West. 
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Outreach and Engagment:

In-Person 
Events & Online 

Events
Social Media Email & 

Newsletter
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Public Comments 
Summary:

• Grea t improvement using pla in la ngua ge… much 
ea sier to rea d.

• Use upda ted technology like displa y, pa id socia l or 
geofencing for digita l ma rketing.

• Newspa per should not be the key wa y to rea ch 
people in the a rea .
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Schedule

Februa ry 11, 20 25

Presentation 
to Technical 
Committee

Februa ry 25, 20 25

Presentation 
to TPO 
Board

Sta rts: Februa ry 25, 

20 25

Ends: April 11, 20 25

Public 
Comment 

Period

April 8, 20 25

Presentation 
to Technical 
Committee

April 22, 20 25

Presentation 
to Board



Questions?
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Actio n:

TPO Boa rd to a dopt the Public Pa rticipa tion Pla n. 



Thank you!
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